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distributed locally, will not be a part of the
tinue to be available through the import
route,” says Kripalu, “Toblerone is pro-
duced in Switzerland, There are no plans
to locally manufacture it."

Cadbury has three flavours of Tang —
orange, lemon and mango — in the mar-
_ket, while Oreo is available as a dark choco-
late-colour biscuit with vanilla cream,
priced at Rs 5, Rs 10 and Rs 20, while'
mawi}aﬂainsnm (Rs 4-5 each).
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Oreo will be available in retail outlets at ¥5, €10 and %20

Foods “We have taken over the operations
of the plant at Hyderabad," he says. “So,
the manufacture of Tang is under our
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products may be launched at some stage

in the future. Kripalu declines to indi-

‘Clﬂﬂrymhﬁ 1.8 million stores in the

uaumy 'says Kripalu. "And, we are con-
stantly our reach. So, yes, the
two products will benefit from this ex-

ercise.”



